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2022 IN REVIEW



HOTEL OPENINGS
• 3 hotels and 780 rooms opened in 

downtown Seattle in 2022

• No new hotels expected to open in 

downtown in 2023

• Total Supply 15,385



OCCUPANCY AVERAGE ROOM RATE REVPAR

Market 2022 2021 % Change 2022 2021 % Change 2022 2021 % Change

Vancouver Downtown 72.4 40.1 80.8 $215 $154 39.5 $155 $62 152.3

San Francisco Market St 58.5 39.4 48.5 $233 $159 46.3 $136 $63 117.2

Seattle Downtown 64.8 43.4 49.4 $222 $169 31.3 $144 $73 96.1

Boston CBD 70.5 49.8 41.4 $278 $211 31.8 $196 $105 86.3

Austin CBD 68.6 54.5 25.7 $249 $183 36.0 $171 $100 70.9

Houston CBD 53.2 38.7 37.7 $202 $166 21.3 $107 $64 67.1

San Diego CBD 71.7 54.5 31.4 $248 $197 25.9 $178 $107 65.5

Los Angeles CBD 67.7 56.7 19.5 $209 $162 29.5 $142 $92 54.7

Denver Downtown 66.3 53.9 23.0 $199 $160 24.8 $132 $86 53.5

Phoenix Central 66.2 55.5 19.4 $204 $160 28.0 $135 $89 52.7

Nashville CBD 72.5 60.1 20.7 $247 $197 25.7 $179 $118 51.6

Atlanta CBD 59.9 46.1 29.9 $184 $158 16.5 $110 $73 51.4

Portland CBD 50.9 39.0 30.4 $161 $141 14.5 $82 $55 49.3

SELECT COMPETITIVE SET
Smith Travel Research | 2022 Year End

Smith Travel Research, YE December 2022 | rev. 12/31/2022 | All information is privileged and confidential. Group metrics and information should be protected for destination competitiveness.



DOWNTOWN PERFORMANCE
Smith Travel Research

Smith Travel Research, YE December 2022 | rev. 12/31/2022 | All information is privileged and confidential. Group metrics and information should be protected for destination competitiveness.
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2022 A YEAR IN REVIEW
Marketing, Public Relations, International Tourism

WEBSITE VISITORS

2,171,424

VIDEO CONTENT IMPRESSIONS

50.6MM
NEW PUBLICATIONS

4

NEW TEAM MEMBERS

9
RAINBOOTH IMPRESSIONS

167.7MM

SOCIAL AUDIENCE

676,213

CIRCULATION

5.5B
STORIES

723
MEDIA REACH IN UK

839,140,943

ARTS BASED CAMPAIGNS

3
CULTURAL PARTNERS

198
INT’L HOSTED MEDIA

25



SCC GROUPS - MET IN 2022

GROUPS THAT ACTUALIZED # of Groups
Original 

Attendance

Final 

Attendance 
vs. Original

Original 

TRN

Final

TRN
vs. Original

Quarter 1 4 11,800 43% 35,293 66%

Quarter 2 10 51,600 88% 72,025 86%

Quarter 3 10 63,950 98% 74,000 90%

Quarter 4 11 35,200 83% 44,888 99%

Total 35 162,550 88% 226,206 87%

Rev 1/17/2023All information is privileged and confidential. Group metrics and information should be protected for destination competitiveness.





2023 OUTLOOK



HOTEL LOCATION # of ROOMS PROPOSED OPEN DATE

Hotel Westland Pioneer Square 120 Early 2024

AC Marriott South Lake Union 200 2024

Tempo by Hilton Downtown Seattle 300 2025

Altitude Hotel & Residences Downtown Seattle 284 2025

The Langham Downtown Seattle 187 2026

InterContinental Bellevue Bellevue 252 2023

Courtyard by Marriott Woodinville 114 2024

The Somm Hotel & Spa Woodinville 165 2025

Rev. 10.2022 |OPEN DATES SUBJECT TO CHANGE

NEW SUPPLY
SEATTLE & REGION



INTERNATIONAL VISITATION TO SEATTLE
2019-2023 (‘000s)



Service additions

• Tahiti (PPT)

• Istanbul (IST)

• Edmonton (YEG)



2023 CRUISE OUTLOOK

Source: Port of Seattle



Amazon

RETURNING TO THE OFFICE

Source: PSBJ, Downtown Seattle Association Recovery Dashboard

I’m also optimistic that this 
shift will provide a boost for 
the thousands of businesses 

located around our urban 
headquarter locations… Our 
communities matter to us, 
and where we can play a 

further role in helping them 
recover from the challenges 
of the last few years, we’re 

excited to do so.
-Andy Jassy
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ARCH BUILDING SUMMIT BUILDING
• Up to 205,000 sq. ft. total exhibit space

• Up to 78 rooms

• 45,000 sq. ft. ballroom

• LEED silver-certified

• Up to 250,000 sq. ft. total exhibit space

• Up to 149,000 sq. ft. on a single level

• 100,000 sq. ft. flex hall

• 58,000 sq. ft. ballroom



This project is to develop a collaborative 

framework for the success of the expanded 

Seattle Convention Center.

The goal of the framework will be to create 

alignment with the convention center and 

hotel partners to define success, KPIs, and 

the criteria of “good business.”
CITYWIDE SALES 
STRATEGY –

Project



CONVENTION 
SALES BOOKING 

TRENDS

January Production

DEFINITES

SCC 4 

Groups

22,862 

TRN

IN-

HOUSE

59 

Groups

24,667 

TRN

TENTATIVES

SCC 22 

Groups

136,151 

TRN

IN-

HOUSE

133 

Groups

69,919 

TRN

All information is privileged and confidential. Group metrics and information should be protected for destination competitiveness.



West Coast Set - Avg OTB

LA, SFO, SJC, SNA, PDX
226,093 318,484 233,513 201,428 183,777 175,699

Like Size Cities Set - Avg OTB

DEN, PHX, YVR, AUS, MIN, BWI
224,289 234,952 185,832 167,030 94,475 59,338

Rev 1/31/2023
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All information is privileged and confidential. Group metrics and information should be protected for destination competitiveness.

SCC ROOM NIGHTS ON THE BOOKS



MLB All 
Star Game 
2023

Event Series July 7-11



NHL WINTER 
CLASSIC

Seattle’s first outdoor 
hockey game at
T-Mobile Park



AMERICAN 

EXPRESS 

MEETINGS & 

EVENTS

INTER[action]  

SEATTLE

December 2023



CAN TRAVEL DEFY ECONOMIC 
GRAVITY?

Slides and data from Adam Sacks, President
Tourism Economics

















































RECENT HEADLINES





When it comes to the challenges 
hotels face in 2023, business 
travel came up top at 60.8%. 
Staffing followed at 55.7%, 
ahead of increased costs, 

government restrictions, lead 
times and cancellations. 

Hotels have mixed feelings about business travel 
in 2023. On one hand the corporate travel and 
groups segment is the main area of focus for 
hotel revenue teams this year. But rather than 
staffing issues, business travel also represents 
their biggest challenge, according to a new 
Outlook & Trends 2023 Survey from revenue 
management software company Duetto.











DISCUSSION



visitseattle.org
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